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- Perceptions, not facts

 Five tools of our trade:

= Knowledge; Behaviour; “Views”

= Opinions

= Attitudes

= Values
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e Salience
e Difference
« Wil

e Power
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Q Please tell me whether you have heard of it or not... The
environmental problem of global warming?

Great Britain _

Japan 99

France 97

Germany _
US 91

Russia 80

China /3

India 57

Base: ¢.500-1,000 adults in each country; 15 countries in total; Pew Global Attitudes

Survey, March-May 2006 Research-Strategy-Engagement



Q How serious a problem do you consider each of the following to be?
Climate change or global warming, due to the Greenhouse Effect?

% somewhat/very serious

Japan 98

Italy 94

France 94

Germany 93 |
Great Britain I -
30 country average 90

India 90

Russia 88

China 80

Us 76

South Africa [2

Kenya 65

Base: ¢.1,000 adults in each country; 30 countries in total; GlobeScan Corporation, Oct Research-Strategy-Engagement
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Q Thinking about climate change. Do you think that the activities of
human beings are contributing to an increase in global temperatures?

% Yes
France 38
Spain 88
ltaly 87

Base: 5,346 adults, 16+, 5 EU countries. Financial Times/Harris Poll (2-10 Nov 2006) Research-Strategy-Engagement
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EC proposes
carbon emission

Q What do you see as the main/other important issues facing

Britain today? — pollution/environment [Spontaneous] cuts of 20% by 2020
Cameron
becomes
20 Tory Leader /
/
Wettest Autumn since records o
began — widespread flooding Cameron’s “Vote
across the UK Blue, go Green”
15 campaign at 2006 Stern

local elections »L report
10 * Buncefield Oil Depot fire — toxic A

cloud reaches northern Spain /\/ V
5 - \ A A /\

V \ v Hurricane in

Kensal Rise

911 — ondon

O Bombs
May May May May May May May May May May
1997 1998 1999 2000 2001 2002 2003 2004 2005 2006

Base: c. 1,000 British adults 18+; Source: Ipsos MORI Research-Strategy-Engagement



Q Will global warming present a threat to you and your family within
your lifetime?

% Yes % No % Not sure

Spain 67

France

Italy

Great Britain

Germany

Base: 5,346 adults, 16+, 5 EU countries. Financial Times/Harris Poll (2-10 Nov 2006)

online methodology Research-Strategy-Engagement



Q Which three of the following 11 topics do you find most worrying in
your country?

Unemployment (and job) 57

Poverty/social inequality 44

Crime & violence 34
Health care 34
Education 30

Corruption/scandals 22
Taxes 20
Terrorism 20

Threats against environment [ NENGEGGD

Immigration control 11

Maintaining welfare state 6

Base: 1,000 German adults; Ipsos MORI IST Monitor, November 2006. Research-Strategy-Engagement
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Q Which three of the following 11 topics do you find most worrying in
your country?

Immigration control 44

Crime & violence 43

Terrorism 39
Health care 36

Threats against environment _

Education 23
Poverty/social inequality 21
Taxes 20

Corruption/scandals 13

Maintaining welfare state 13

Unemployment (and job) 11

B : 1,000 UK adults; 1 MORI IST Monitor, N ber 2006. Teleph
A L ethodaiogy - PoO8 ST CUy elephone Research-Strategy-Engagement



If you were to go to Paris for a few days, which, if any, of the following would
be the one or two most important factors to you when deciding to get there?

Price

Convenience

Speed

Least polluter

Other
None/Don’t know I

Don’t know I

Base: 1,002 British adults (1 5+), 24-26 May 2002; S»urce: Ipsos MORI Research-Strategy-Engagement



81% Germans and 87% British agree:

“Policymakers should take environmental
concerns into account when deciding policy in
other areas such as the economy and employment”

53% Germans and 43% British agree:

“1 often make an effort to protect the environment”

Source: Special Eurobarometer No 217 Research-Strategy-Engagement



: People who often or sometimes make an effort to take
Convinced care of the environment, and are convinced their
efforts have an impact

People who often or sometimes make an effort to take

Sceptics care of the environment, but are convinced their efforts
will not have an impact as long as other citizens & big
polluters do not do the same

People who often or sometimes make an effort and know
Unconvinced they could do more but believe this will bring them many
disadvantages or because they do not know what to do

Uncommitted Peoplerarely or never make an effort

Source: Special Eurobarometer No 217 Research-Strategy-Engagement



: Germany
Convinced UK
Sceptics T
Unconvinced

Uncommitted oo

| !I “

Base: ¢, 1,000 adults, 16+, in each country. Special Eurobarometer 217 (27 Oct -29 Nov Research-Strategy-Engagement
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Q Would you like to know more about environmental problems or more
about solutions to environmental problems?

UK

Germany

EU 25

Base: ¢, 1,000 adults, 16+, in each EU country. Special Eurobarometer 217 (27 Oct -

Solutions

Both Problems

67

v

56

95

None/DK

29 Nov 2004) telephone methodolog
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Q As you may know, scientists are uncertain how much impact human activities
have on the world’s climate. Some people say we should not take major
action to reduce human impacts on climate until we know more, because of
the great economic costs involved. Other people say we should assume the
worst and take major action now to reduce human impacts on climate, even
if there are major costs. Which of these points of view reflects your own?

Don’t know/depends

Assume the worst,

No major action take major action now

until we know more

Base: 2,020 British adults (15+), *'-12 October 2004; *>ource: Ipsos MORI Research-Strategy-Engagement
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Woodnewton Associates works with clients across the public, private and voluntary sectors
to help them meet their strategic challenges.

Research: Surveying and interpreting existing research; identifying knowledge gaps;
developing cost-effective research programmes

Strategy: Reviewing an organisation’s reputation and operating environment;
implementing change; aligning its values, objectives and activities

Engagement: Developing and motivating employees and stakeholders; improving
productivity and resilience; integrated strategic communications

Mark Gill is a leader in the design and interpretation of social and political research and its
effective application in support of client strategies. He was formerly Head of Political
Research and Public Sector Employee Engagement at MORI. (Contact: +44 7879632870 /
mark@woodnewton.eu)

James Humphreys has unrivalled knowledge of branding, communication and employee
engagement in the public and third sectors. He was formerly Head of Corporate
Communications in the UK Prime Minister’'s Office and is visiting Professor of Government
at City University London. (Contact: +44 7788184189 / james@woodnewton.eu)

www.woodnewtonassociates.co.uk
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